
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

Diversity in new-business leadership is accelera�ng, and it maters 

While leaders of new businesses do not yet reflect the makeup of the general popula�on, the latest 
survey findings suggest that organiza�ons are making strides. In our 2021 survey, 14 percent of 
respondents said that their organiza�on’s new business with which they were most familiar was 
led by a woman.1 This year, that share jumped to 21 percent. 

 

As previous research has found, there is a strong business case for diverse corporate leadership, 
and the latest results suggest that new businesses with diverse leaders are more likely to succeed 
than those without (exhibit). Respondents repor�ng new businesses that are led by individuals 
who iden�fy as women, members of underrepresented racial or ethnic groups, or both are much 
more likely than others to report that the businesses have met or exceeded organiza�ons’ 
expecta�ons. 


